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Health Promotion, Dynamics of Diversity in Organizations, Social Research
Design, Industry Consulting Project, Critical Thinking in Management, Health
Communication, Issues, Crisis and Risk Communication, Advanced Innovative

Business Practice.

BdbEm: PABEHIE, EHEE, ERHE. ALFEFEHE. HhISEE
E(oc AAE DAY

WAL s A FEFVE B A5 205 000 H S R it R 24 K S IR ORM) I
AR L, “3+17 BB E IR ANEAR 2T H , ARAEXU 2T (KB
W, FEFF & X7 BOE A BRI T, 127 b 0 2 AR A B8 DY 22 AR 5 AR IR A
IAEAR RO 2], B A T (Rl IN R AT H Rt 2 24 KA AU ) B e



FoAN g TR A5 A HR R 3 4 AR R S AU 1 7 AR A5 o Jp B
FF) 5 FE LA B L8R 0 3 ] 1 27 ) 5 23 9 Y bl 2 1 s 58 DO 4 JEb R T 25
AT, MRSV LA E] 6.0, HEIAMIKT 6.0 (2019 fFEANERHE) 5 0
168 3] 9 5] V2 A R R I S 1 8 15 4 A8 B sl AR AN AT e R 3R, AR B 5 (R AR
TONHE. R ST 22000 Ju AR T/, S VDAL ORI 4 AR
R 227 ST R DL OB 25T (R I SO #HE (2019 RN B britE v 26640 Mot/
), SbRaE o o A AR AR I AR R A A O B bR T



	公共事业管理（中外合作办学）

